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At JPMorgan Chase, we are focused on doing our part to lead the way forward

The products and services we provide are helping to sustain the economy, finance infrastructure, and support the growth
of small and large businesses, capital markets, and local and state governments domestically and around the world, as
well as helping consumers manage the financing of their everyday lives. In this difficult economy, we place great effort
and emphasis on helping struggling customers stay in their homes and face their personal financial challenges.

Additionally, many of our businesses have a double-bottom line impact, meaning they seek both financial return
and social benefit. These businesses are not a part of our philanthropic efforts but are based on sustainable, long-
term business models. Our philanthropic efforts further multiply the impact to our communities. We recognize the
overall importance of managing our own businesses responsibly and have built a culture around “doing the right
thing” in our dealings with customers, clients and communities.




About JPMorgan Chase

JPMorgan Chase & Co. (NYSE: JPM) is a leading global financial services firm and one of the largest banking institu-
tions in the United States, with $2.0 trillion in assets, $165.4 billion in stockholders’ equity and operations in more
than 60 countries as of December 31, 2009.

We are a leader in investment banking, financial services for consumers and businesses, financial transaction
processing and asset management. Under the J.P. Morgan and Chase brands, we serve millions of customers in the
United States and many of the world’s most prominent corporate, institutional and government clients. JPMorgan
Chase’s activities are organized into the following six business segments, as well as Corporate/Private Equity:
Investment Bank, Retail Financial Services, Card Services, Commercial Banking, Treasury & Securities Services and
Asset Management.

For complete financial and organizational information, please refer to our 2009 Annual Report.
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Message from Jamie Dimon, Chairman & CEO

At JPMorgan Chase, we feel a deep responsibility to build a strong company for our customers, our shareholders
and our employees and also for the communities in which we operate around the world.

What you will see in the following pages is a combination of the many different ways that we use our capital to
support our clients and customers, help create jobs, strengthen businesses and governments, enhance communi-
ties and provide greater opportunities for consumers to achieve their financial goals in a responsible way. And we
also give an overview of our long-standing commitment to having best-in-class business practices and governance.

We have never — and will never — take for granted the trust our shareholders and other stakeholders have in who we
are as a company. We are fully aware that there are a number of different perspectives on the financial industry in
the current environment just as there were a number of fundamental causes and contributors to the financial crisis
of the past few years (which I discussed at great length in my letter to the shareholders the last two years).

Irrespective of these varying opinions, we embrace our continued responsibility to earn and deepen trust every
day, and with every customer and every interaction, as we move forward. We plan to use every effort to do just
that by continuing and improving on the good works outlined in this report and also by challenging ourselves
every day to do the right thing, not the easy thing, in everything we do.
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Message from Bill Daley, Head of Corporate Responsibility

The U.S. and global economies have suffered greatly in the past two years. As a result, companies, governments
and citizens around the world are taking a closer look at individual and corporate responsibility and how to pre-
vent such a crisis from happening in the future. The complexity of the world, with not only the recent economic
challenges and volatility but growing interdependence of global markets, and changing communications, technolo-
gy and regulatory environment all result in a need for our firm and the rest of the financial services industry to be
more focused corporate citizens.

As a leader in financial services, JPMorgan Chase always has seen corporate responsibility as a key underpinning
to our culture, and we take our role in leading the way forward seriously. In this environment, corporate accounta-
bility will (as it should) inevitably increase — regulations and stakeholder engagement will ensure this. More
important, our own expectations and standards also reflect an evolving view as to what the best business model in
the financial services industry should be and demand that appropriate attention be paid to our customers, clients
and communities.

We believe that corporate responsibility manifests itself in a number of different ways, which you will see outlined
in this report. Corporate responsibility is at the heart of the very architecture of our businesses: responsible lend-
ing and business practices and what we do every day for our clients — consumers, small- and medium-sized busi-
nesses, corporate and institutional clients, governments, not-for-profits — and communities around the world.

Corporate responsibility is an important part of our culture, and | encourage you to share your thoughts with us as
we do our part to lead the way forward.

Pre Dot
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Serving consumers

Chase’s businesses continued to
make credit available to consumers,
enabling them to finance homes,
purchase cars and attend college, as
well as to make everyday purchases.
In lending responsibly, Chase follows
disciplined underwriting standards
and strives to make loans borrowers

can afford.

Highlights of 2009 include:

Originated $150.7 billion of mortgages to help families take advantage of historically low interest rates to
reduce their monthly payment by refinancing or to purchase a home.

Became the largest U.S. auto lender, financing more than 1.1 million auto loans for consumers (up 25%
from 2008 to $23.7 billion). We served new clients and built relationships because we were strong enough
to lend when competitors had to pull back.

Financed more than $325 billion of credit card purchases of goods and services (customers choose
whether to pay off their balances each month without incurring interest or to revolve the loans). Chase
also introduced a number of innovations to help consumers understand, control and manage their credit
card accounts.

Continued to help students and their families cope with the rapidly rising costs of higher education by
providing private student loans as the government has shifted federal insured loans away from banks.
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Promoting environmental sustainability

JPMorgan Chase aspires to be an
environmental sustainability leader
in the financial services sector by
employing its knowledge and capital
to help clients, customers and
communities operate in a more
environmentally sustainable manner
and by continuously improving its
OWn resource use.

In the following pages, we describe how JPMorgan Chase
contributes to growing renewable energy generation and
increased carbon offsetting, how we manage the envi-
ronmental and social risks in certain financial transac-
tions, and what we are doing to manage the direct
impact of our own operations. Much of our activity is
driven by business considerations and has positive envi-
ronmental effects. Some of it goes expressly beyond
business rationale to achieve sustainability goals.

Environmental Affairs at JPMorgan Chase

JPMorgan Chase’s Office of Environmental Affairs is dedi-

cated to examining environmental issues as they relate
to the firm. The office guides the firm's use of natural
resources and the management of environmental issues
related to our global business activities. The office also
engages with various stakeholders, including peers,
shareholders, experts in not-for-profits and
academicians. The Public Responsibility Committee of
the Board of Directors exercises oversight of the Office
of Environmental Affairs, which reports to the Head of
Corporate Responsibility.

Helping the world transition to
a low-carbon economy

Financial services companies can play a key role in help-
ing economies evolve and transform to meet global envi-
ronmental challenges. J.P. Morgan Chase is working with
clients and government policymakers on the transition of
the economy from where it is today to where it needs to
be in 20 years, including actively participating in the
public policy debate about regulating greenhouse gas
emissions and natural resource usage. We offer clients
extensive advisory, capital raising, research, sales, trad-
ing and derivatives capabilities to help them navigate
and mitigate the risks associated with climate change
and cost-effectively reduce greenhouse gas emissions.
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At the heart of our business, JPMorgan
Chase employs approximately 221,000
men and women in more than 60
countries. To meet the changing needs of
this diverse workforce, JPMorgan Chase
offers a variety of programs and services
related to workplace flexibility, wellness,
child and elder care, career development
and more.

JPMorgan Chase Workforce Information

Region 2009 Percentage
Domestic Population 175,757 80%
Overseas Population 45,635 20%
Total 221,392 100%

Offering fair rewards and benefits programs

In a time when many companies were freezing or sus-
pending support to their rewards and benefits pro-
grams, JPMorgan Chase continued to support key pro-
grams, with a particular emphasis on those employees
making $60,000 or less per year. We also modified our
pension benefit formula, and, at the same time, we
made a long-term commitment to our defined benefit
pension plan — contributing $2.8 billion to the trust in
2009. We matched 401(k) contributions dollar for dollar
up to 5% for employees making up to $250,000 of total
annual cash compensation. We announced in February
20009 that salaries above $60,000 were frozen; there was
no such freeze for employees earning less than $60,000,
who also received a one-time $500 award to their 401(k)
accounts. In addition, we have a long-standing practice of
charging higher-paid employees more for medical insur-
ance in order to help keep coverage affordable for others.

Helping working families

JPMorgan Chase offers backup child care assistance to
its employees via 14 dedicated on-site backup centers,
five near-site membership centers and access to more
than 2,000 centers operated by our corporate partners.
In 2009, 8,372 children used our backup child care pro-
grams (a 15% increase from 2008). We also expanded

our program, including extending summer child care
programs from two to three weeks (1,485 children par-
ticipated) and offering free weekend child care to 100
employee families when our businesses were open for
weekend work. Higher-paid employees pay more for
child care assistance in order to keep costs affordable
for others.

Promoting wellness

During 2009, JPMorgan Chase offered comprehensive
healthcare coverage and wellness programs for 388,000
employees and their family members, including domestic
partners. Selected highlights include 100% coverage on
preventive health services; extensive HIN1 education,
awareness and prevention strategies; health advocate
services that help our employees navigate the healthcare
system (such as help in filing an appeal when a claim is
denied or locating and scheduling an appointment with a
specialist); and personalized health risk assessments and
access to health and wellness coaches by phone to help
employees meet goals (i.e., lose weight, reduce stress,
lower blood pressure, improve fitness, cease smoking).
We also operate 20 on-site clinics across the country,
offering biometric screenings, flu shots and consulta-
tions with nurses.

JPMorgan Chase & Co. Corporate Responsibility Report 2009

43



Maintaining strong governance practices and

promoting a culture of “doing the right thing”

At JPMorgan Chase, we strive to conduct
our business with integrity and have
built a strong governance framework.

Board of Directors

We are proud of the 200-year tradition of integrity on
which this firm is built, and we have the utmost confi-
dence in the governance provided by our Board of
Directors. Our Board is a balanced and diverse group of
leaders and is highly independent and well-equipped to
carry out its functions as a governing body on behalf of
stockholders. The Board’s Corporate Governance
Principles and the charters of the principal Board com-
mittees form the framework for governance of the firm.
The framework reflects New York Stock Exchange listing
standards, as well as regulatory requirements, and rests
on a foundation of long-standing governance principles
of the firm and its predecessors. The Corporate
Governance Principles, the charters of the principal
Board committees, the Code of Conduct and the Code of
Ethics for Finance Professionals are summarized below
but can be found in more detail on our website at
www.jpmorganchase.com under “Governance” under the
“About Us” tah. Further information about our Board of
Directors and Governance is contained in our 2010
Proxy Statement.

o 2
7 ///////{/«
I

Board composition
« There are a total of 11 directors.

- Ten of 11 directors are independent.
- Two of 11 directors are women.
« One of 11 directors is African-American.

Board committees and charters

There are five principal Board committees, including the
Audit Committee, the Compensation & Management
Development Committee, the Corporate Governance &
Nominating Committee, the Public Responsibility
Committee and the Risk Policy Committee.

The Public Responsibility Committee reviews and consid-
ers the firm’s position and practices on charitable contri-
butions, community development, legislation, protection
of the environment, shareholder proposals involving
issues of public interest and public responsibility, and
other similar issues on which JPMorgan Chase relates

to the community at large and provides guidance to
management and the Board as appropriate.

In furtherance of its mission, the committee, to the
extent not considered by other committees:
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Awards and recognition

The marketplace has recognized our progress with the following awards:

Awards Environmental awards

Top Companies for Executive Women (National Association for
Female Executives) by Working Mother magazine, 20009.

Top 100 Employers for LGBT Workplace Equality by the Stonewall
organization (United Kingdom), 2009.

Most Admired Companies by Fortune magazine, 2009.

Top 50 Companies for Diversity by Diversitylnc magazine, 2009 and
previous eight years.

Top 100 Companies for Working Parents by Working Mother
magazine, 2009 and previous 14 years.

100% rating on the Corporate Equality Index, measuring treat-
ment of leshian, gay, bisexual and transgender employees and cus-
tomers. Perfect score since inception of this recognition in 2001.

Top 50 Employers for Women in U.K. by The Times newspaper,
2009 and previous three years.

50 Out Front Companies for Diversity Leadership by Diversity
MBA magazine, 2009.

Diversity Elite list by Hispanic Business magazine, 2009 and
previous two years.

Top 10 Companies for Recruiting and Retention by Diversityinc
magazine, 20009.

Top 10 Companies for Retention Practices & Recruiting
Strategies by Diversity MBA magazine, 2009.

Top 10 Companies for African-Americans by Diversitylnc
magazine, 2009.

J.P. Morgan received the President’s Volunteer Service Award for its
support of Grameen Foundation’s Bankers without Borders® initiative.
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JPMorgan Chase was recognized in the Carbon Disclosure Leadership
Index for the Standard & Poor’s 500.

JPMorgan Chase scored 42 out of 500 and was fourth in finance in
Newsweek's Green Rankings 2009 list.

JPMorgan Chase was recognized by the Uptime Institute in the 2009
Global Green 100 for integral commitment to and progress toward
reducing energy consumption and carbon footprint of enterprise
computing and data centers.

J.P. Morgan received the top spot in two of Energy Risk magazine’s
Environmental Rankings: Best Investment Bank for Green Energy
Project Finance; and Green Energy Funds/Indices, 2009.

J.P. Morgan received the Innovation of the Year award from Energy
Risk magazine for ClimateCare’s efficient cookstoves project, 2009.

J.P. Morgan was classified as a Brand Emissions Leader by ENDS
Carbon.!

Environmental Finance magazine readers voted ClimateCare Best
Offset Retailer and Best Trading Company, 2009.

Environmental Finance magazine voted EcoSecurities Best Project
Developer — Voluntary Markets, 2009.

The treadle pump project, an irrigation product for subsistence farm-
ers in India, was awarded the Outstanding Achievement Award at the
Ashden Awards, 2009.

1 ENDS Carbon is an independent guide to the voluntary carbon market.




About this report

In this report, we provide an overview of our corporate
responsibility activities and performance across our
lines of business and operations. The report covers a
wide range of activities and issues that we believe are
most important to our various stakeholders.

The Office of Corporate Responsibility at JPMorgan
Chase is headed by Bill Daley, a member of the firm’s
Operating Committee. The office includes Community
Relations, Global Government Relations & Public

Policy, the JPMorgan Chase Foundation and the Office
of Environmental Affairs. The Office of Corporate
Responsibility partners closely with all six lines of
business as well as our corporate groups. Many of our
policies and practices go beyond what is legally required
and are driven by our businesses’ strategy, values and
culture (as noted throughout the report). In determining
the content of this report, the Office of Corporate
Responsibility performed an inventory of activities and
various policies/procedures across our lines of business.
Content was informed by input from members of the
Office of Corporate Responsibility and our business
partners who interact with key stakeholders on a regular
basis; the firm's values, strategies, priorities and

operating environment; and the requirements set forth
in the Global Reporting Initiative (G3) Guidelines. We
have noted throughout the report where specific limitations
apply. We believe that the report presents a balanced
and accurate representation of our activities, programs
and policies on key corporate responsibility topics. We
encourage our stakeholders to provide feedback so that
we can continue to evolve our reporting in the future.

We are self-declaring a GRI G3 Application Level of B
for this report. The guidelines provide a universally
applicable framework for sustainability disclosure.
More information on the GRI G3 is available on the GRI
website at www.globalreporting.org/Home.

This report covers January 1, 2009 through December
31, 2009 unless otherwise noted. More detailed and
current information is available on our website at
www.jpmorganchase.com. The last report was published
in the spring of 2009, covering the period January 1, 2008
through December 31, 2008.
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Contact information

Corporate headquarters
270 Park Avenue

New York, NY 10017-2070
Telephone: 212.270.6000
www.jpmorganchase.com

Office of Corporate Responsibility
To contact the Office of Corporate Responsibility,
please email: corporate.secretary@jpmchase.com.

Financial information

Financial information about JPMorgan Chase & Co. can
be accessed by visiting the Investor Relations website at:
www.jpmorganchase.com/ir.

Additional questions should be addressed to:
Investor Relations

JPMorgan Chase & Co.

270 Park Avenue

New York, NY 10017-2070

Telephone: 212.270.7325

email: jpmcinvestorrelations@jpmchase.com

Directors

To contact any of the Board members or committee
chairs, the Presiding Director or the non-management
Directors as a group, please email:
corporate.secretary@jpmchase.com.

Or you may mail correspondence to:
JPMorgan Chase & Co.

Attention (Board member(s))

Office of the Secretary

270 Park Avenue

New York, NY 10017-2070
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JPMorgan Chase Global Reporting Initiative G3 Index

The table below provides information on the use of the Global Reporting Initiative (GRI) G3 Guidelines. We are self-declaring a “B” Application Level. With
regard to the location of specific information, we refer to relevant pages of our 2009 Corporate Responsibility Report, 2009 Annual Report, 2009 Proxy
Statement or where otherwise noted. All of the noted documents are available on our website at www.jpmorganchase.com.

GRI Disclosure Type Location/Notes

STRATEGY AND ANALYSIS

11 CEO statement p2
pp 2-37; 2009 Annual Report
1.2 Description of key impacts, risks and opportunities pp 2-3, 6-7, 27, 29-32, 34, 39-40, 49-50

ORGANIZATIONAL PROFILE

2.1 Name of organization p 47; 2009 Annual Report
2.2 Primary brands, products and/or services pp 47-48; 2009 Annual Report
2.3 Operational structure pp 47-48; 2009 Annual Report
p 272; 2009 Form 10-K
2.4 Location of headquarters p 55
2.5 Number and names of countries of operation pp 47, 113, 244; 2009 Annual Report

Asset Management
Commercial Banking
Investment Bank
Treasury Services

2.6 Nature of ownership and legal form p 47; 2009 Annual Report

p 11; 2009 Proxy Statement
2.7 Markets served pp 47-48, 38-39, 41-42, 244; 2009 Annual Report
2.8 Scale of the reporting organization p 43

pp 16, 47-48, 53, 90; 2009 Annual Report
p 11; 2009 Proxy Statement

29 Significant changes during reporting period regarding size, structure or ownership p 151; 2009 Annual Report

2.10 Awards received in the reporting period p 53

REPORT PARAMETERS

Report Profile
3.1 Reporting period p 54

3.2 Date of most recent previous report (if any) May 2009
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GRI Disclosure Type Location/Notes
PRODUCT RESPONSIBILITY PERFORMANCE INDICATORS
DMA Disclosure of Management Approach with reference to customer health and safety; Core pp 4-8; 17; 48-50
product and service labeling; marketing communications; customer privacy; and Privacy Statements
compliance, including discussion on goals and performance; policy; organizational Code of Conduct
responsibility; training and awareness; monitoring and follow-up; and additional
contextual information
Customer Health and Safety
PR1 Life cycle stages in which health and safety impacts of products and services are Core
assessed for improvement and percentage of significant products and services categories
subject to such procedures
PR2 Total number of incidents of non-compliance with regulations and voluntary codes Additional
concerning health and safety impacts of products and services by type of outcomes
Product and Service Labeling
PR3 Type of product and service information required by procedures and percentage Core
of significant products and services subject to such information requirements
PR4 Total number of incidents of non-compliance with regulations and voluntary codes Additional
concerning product and service information and labeling by type of outcomes
PR5 Practices related to customer satisfaction, including results of surveys measuring Additional
customer satisfaction
Marketing Communications
PR6 Programs for adherence to laws, standards and voluntary codes related to marketing Core Privacy Statements
communications, including advertising, promotion and sponsorship
PR7 Total number of incidents of non-compliance with regulations and voluntary codes Additional
concerning marketing communications, including advertising, promotion and sponsorship
by type of outcomes
Customer Privacy
PR8 Total number of substantiated complaints regarding breaches of customer privacy Additional
and losses of customer data
Compliance
PR9 Monetary value of significant fines for non-compliance with laws and regulations Core

concerning the provision and use of products and services

JPMorgan Chase & Co. Corporate Responsibility Report 2009

65


http://www.jpmorganchase.com/corporate/Home/privacy.htm
http://www.jpmorganchase.com/corporate/Home/privacy.htm
http://www.jpmorganchase.com/corporate/About-JPMC/code-of-conduct.htm

